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There's been a seismic shift in consumer behavior as a result of the global

pandemic. For brands and marketers, it's anything but business as usual.
Here's a quick glance at some results from our 2020 consumer survey.
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SEND REAL-TIME & RELEVANT
omnichannel communications

%
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(consumers are more cost-conscious ,6 (o]
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expect real-time
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secret sales ¢ free shipping ® promo codes

SHOW YOU CARE
with tangible brand benefits
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products, services & perks
are the best ways for brands
to show they care
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mobile & contactless
pickup or check-in:
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OFFER SAFE, FLEXIBLE
& transparent customer service

76% 81%

desire clearly
communicated S expect flexible
cancellation

safety protocols
& returns

71%....

know product availability
before ordering online or
going in store
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